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Period for Reply 



A SHORTENED STATUTORY PERIOD FOR REPLY IS SET TO EXPIRE 3 MONTH(S) OR THIRTY (30) DAYS. 
WHICHEVER IS LONGER, FROM THE MAILING DATE OF THIS COMMUNICATION, 

• Extensions of time may be available under the provisions of 37 CFR 1.136(a). In no event, however, may a reply be timely filed 
after SIX (6) MONTHS from the mailing date of this communication. 

- If NO period for reply is spedfied above, the maximum statutory period will apply and will expire SIX (6) MONTHS from the nrailing date of this communication. 

- Failure to reply within the set or extended period for reply will, by statute, cause the application to become ABANDONED (35 U.S.C. § 133). 
Any reply received by the Office later than three months after the mailing date of this communication, even if timely filed, may reduce any 
eamed patent term adjustment. See 37 CFR 1 .704(b). 

Status 

1 )S Responsive to communication(s) filed on 05 March 2002 . 
2a)n This action is FINAL. 2b)^ This action Is non-final. 

3) 0 Since this application is in condition for allowance except for formal matters, prosecution as to the merits is 

closed in accordance with the practice under Ex parte Quayle, 1935 CD. 11, 453 O.G. 213. 

Disposition of Claims 

4) 13 Claim(s) 1-37 is/are pending in the application. 

4a) Of the above claim(s) is/are withdrawn from consideration. 

5) 0 Claim(s) is/are allowed. 

6) S Claim (s) 1-37 is/are rejected. 
?)□ Claim(s) Is/are objected to. 

8) \3 Claim(s) are subject to restriction and/or election requirement. 

Application Papers 

9) 0 The specification is objected to by the Examiner. 

10)S The drawing(s) filed on 05 March 2002 is/are: a)n accepted or b)^ objected to by the Examiner. 

Applicant may not request that any objection to the drawing(s) be held in abeyance. See 37 CFR 1 .85(a). 

Replacement drawing sheet(s) including the correction is required if the drawing(s) is objected to. See 37 CFR 1.121(d). 
1 1 )□ The oath or declaration is objected to by the Examiner. Note the attached Office Action or form PTO-1 52. 

Priority under 35 U.S.C. § 1 1 9 

12)0 Acknowledgment is made of a claim for foreign priority under 35 U.S.C. § 1 19(a)-(d) or (0- 
a)n All b)n Some * c)^ None of: 

1 .□ Certified copies of the priority documents have been received. 

2. n Certified copies of the priority documents have been received in Application No. . 

3. n Copies of the certified copies of the priority documents have been received in this National Stage 

application from the International Bureau (PCT Rule 17.2(a)). 
* See the attached detailed Office action for a list of the certified copies not received. 
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2) □ Notice of Draftsperson's Patent Drawing Review (PTO-948) Paper No(s)/Mail Date. . 

3) El Infomfiation Disclosure Statement(s) (PTO/SB/08) 5) □ Notice of Infonmal Patent Application 

Paper No(s)/Mall Date See Continuation Sheet 8) □ Other: 
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Detailed Action 
Status of Claims 

1 . This action is in reply to the Application filled on 03/05/2002. 

2. Claims 1-37 are currently pending and have been examined. 

Information Disclosure Statement 

3. The Information Disclosure Statement filed on 6/13/02, 10/07/02, 1/13/05, 1/18/05 and 5/27/05 have been 
considered. An initialed copy of the Form 1449 is enclosed herewith. 



Inventorship 

4. This application currently names joint inventors. In considering patentability of the claims under 35 
U.S.C. 103(a), the examiner presumes that the subject matter of the various claims was commonly owned 
at the time any inventions covered therein were made absent any evidence to the contrary. Applicant is 
advised of the obligation under 37 CFR 1.56 to point out the inventor and invention dates of each claim that 
was not commonly owned at the time a later invention was made in order for the examiner to consider the 
applicability of 35 U.S.C. 103(c) and potential 35 U.S.C. 102(e), (f) or (g) prior art under 35 U.S.C. 103(a). 
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Drawings 

5. The drawings are objected to because of inconsistent numbering with the specification. Applicant is 
required to review the drawing and make the necessary corrections. Corrected drawing sheets in 
compliance with 37 CFR 1.121(d) are required in reply to the Office action to avoid abandonment of the 
application. 

Any amended replacement-drawing sheet should include all of the figures appearing on the immediate prior 
version of the sheet, even if only one figure is being amended. The figure or figure number of an amended 
drawing should not be labeled as "amended." If a drawing figure is to be canceled, the appropriate figure 
must be removed fi-om the replacement sheet, and where necessary, the remaining figures must be 
renumbered and appropriate changes made to the brief description of the several views of the drawings for 
consistency. Additional replacement sheets may be necessary to show the renumbering of the remaining 
figures. Each drawing sheet submitted after the filing date of an application must be labeled in the top 
margin as either "Replacement Sheef ' or 'T>Jew Sheet" pursuant to 37 CFR 1.121(d). If the changes are not 
accepted by the examiner, the applicant will be notified and informed of any required corrective action in 
the next Office action. The objection to the drawings will not be held in abeyance. 
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Claim Rejections<35 USC § 112 

6. The following is a quotation of the second paragraph of 35 U.S.C. 1 12: 

The specification shall conclude with one or more claims particularly pointing out and distinctly claiming 
the subject matter which the applicant regards as his invention. 

7. Claim 5 recites the limitation "system being configured to facilitate review and approval of new offers 160 
through one or more reviewing entity 190." It has been held that a claim that recites both an apparatus and 
a method for using said apparatus is indefinite under section 112, paragraph 2, as such a claim is not 
sufficiendy precise to provide competitors with an accurate determination of the *metes and bounds* of 
protection involved ( Ex parte Lyell, 17 USPQ2d 1548). 

8. Claims 6-8 recite the limitation "said reviewing entity 190 including one or more legal administrator 192, 
marketing administrator 194, designated merchant 196." Language that suggests or makes optional but 
does not require steps to be performed or does not limit a claim to a particular structure does not limit the 
scope of a claim or claim limitation. 

9. Claims 24-36 recite non -functional descriptive materials. Where the printed matter is not functionally 
related to the substrate, the printed matter will not distinguish the invention from the prior art in terms of 
patentability. (In re Gulack, 217 USPQ 401 (Fed. Cir. 1983), In re Ngai, 70 USPQ2d (Fed. Cir. 2004), In re 
Lowry, 32 USPQ2d 1031 (Fed. Cir. 1994). 
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Claim Rejections-35 USC § 102 

10. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that form the basis for the 
rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 
(e) the invention was described in (1) an application for patent, published under section 122(b), by another 
filed in the United States before the invention by the applicant for patent or (2) a patent granted on an 
application for patent by another filed in the United States before the invention by the applicant for patent, 
except that an international application filed under the treaty defined in section 351(a) shall have the effects 
for purposes of this subsection of an application filed in the United States only if the international 
application designated the United States and was published under Article 21(2) of such treaty in the English 
language. 

11. Claims 1-3, 9-13, 14-23, 34 and 37 are rejected under 35 U.S.C. 102 (e) as being anticipated by McElfi-esh 
et al, U.S. Pat No. 6,907,566 Bl. 

Examiner's Note: The Examiner has pointed out particular references contained in the prior art of record 
within the body of this action for the convenience of the Applicant. Although the specified citations are 
representative of the teachings in the art and are applied to the specific limitations within the individual 
claim, other passages and figures may apply. Applicant, in preparing the response, should consider fully 
the entire reference as potentially teaching all or part of the claimed invention, as well as the context of the 
passage as taught by the prior art or disclosed by the Examiner. 
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Claims 1 and 37: 

With regard to the limitation of: 

• a centralized repository J JO, a maintenance engine 120 in communication with the centralized 
repository for facilitating the maintenance of the repository 110, and a retrieval engine 130 in 
communication with the centralized repository 110 for facilitating the identification and retrieval 
of an offer 160, said centralized repository 110 being configured to store a plurality of offers 160, 
said maintenance engine 120 performing a database maintenance process (step 320); and said 
retrieval engine 130 retrieving offers 160 in conformance with a request 140 from a user 150. 

McElfresh discloses a system of creating and storing advertisement information in a database (Figure 3A) 
and a centralized database to store information about users. See at least column 6, lines 29-30, McElfresh 
also discloses a system that comprises a RAD Server that retrieves websites and webpage as well as the 
centralized ID of a user when a request is placed on a site. See at least column 6, lines 40-48. McElfresh 
discloses process of requesting and delivering of optimal ads based on calculation of information of user 
request. See at least figure 3B, items 114,116,160 and 162. McElfresh further discloses that the RAD 
Server requests possible advertisements or content materials based on information from users from ad 
/content placement database. See at least column 7, lines 9-12. McElfresh further discloses that an 
ad/content placement database is provided for storing a plurality of advertisements. See at least column 6, 
lines 58-59. McElfresh also discloses a page that will contacts the RAD Server and indicates which web 
page and website will be shown as well as the centralized Id of a user who will view the ads. See column 
6, lines 36-40 and fig 3A. 

Claims 2 and 3: 

With regard to the limitation of: 

• maintenance engine 120 being adapted to cooperate with an administrator 199 to create, modify, 
or delete an offer 160 stored within the centralized repository 110. 



Application/Control Number: 10/091 ,612 Page 7 

Art Unit: 3609 

• maintenance engine 120 being further adapted to provide a security mechanism 122 to 

authenticate a merchant 198 before granting access to the merchant 198, 
McElfresh discloses that the general content of ads is an advertisement administrator is licensed to create 
and enter information into the ad/content placement database. See at least column 7, lines 6-10. 



Claim 5: 

With regard to the limitation of: 

• system being configured to facilitate review and approval of new offers 160 through one or more 
reviewing entity 190. McElfresh teaches that an advertisement administrator to approve and create 
the general content of the advertisements information into the ad/content placement database. See 
at least column 7, lines 6-9. 

Claims 9 and 10: 

With regard to the limitation of: 

• maintenance engine 120 being configured to facilitate tracking of times a particular offer 160 has 
been sought or retrieved. 

• maintenance engine 120 being configured to facilitate tracking of times a particular class of offers 
has been sought or retrieved, 

McElfresh discloses a click-through tracker to track the ads on which user clicks on and store it into log 
file. See at least 3a item 109 and column 7, lines 33-47. McElfresh also discloses that advertiser can track 
and monitor the performance of their advertisements through an ad /content performance interface. See at 
least column 8, lines 15-29. 
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Claims 11, 21 and 22: 

With regard to the limitation of: 

• maintenance engine 120 being configured to facilitate export of a report in accordance with a 
predetermined set of criteria. 

• retrieval engine 130 being configured to facilitate generation of a report 138 describing offers 

contained within the repository 110. 

• retrieval engine 130 being configured to facilitate generation of a report 138 describing times an 
offer has been retrieved, 

McElfresh discloses that RAD Server gathers all the necessary information of particular ad and users and 
generates a set of ads that have optimized for placement on webpage according to a calculated click- 
through percentage for that user. See at least column 6, lines 43-48. McElfresh also discloses that the 
interface would provide user-friendly and viewable data to the client detail stats of the advertisements. See 
at least column 8, lines 15-28. McElfresh further discloses a click-through tracker to track the ads on 
which user clicks on and store it into log file. See at least 3a item 109 and column 7, lines 33-47. 
McElfresh also discloses that advertiser can track and monitor the performance of their advertisements 
through an ad /content performance interface. See at least column 8, lines 15-29. 

Claiml2: 

With regard to the limitation of: 

• retrieval engine 130 being configured to facilitate presenting of offers 160 via a webpage, 
McElfresh discloses ads are placed on webpage. See at least column 7, lines 12-14. 
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Claim 13: 

With regard to the Umitation of: 

• retrieval engine ISO including a search tool 132, McElfresh discloses that a RAD Server that 

will query the recognizer for information about a user. See at least column 6, lines 5 1-52. 
The above limitation is inherently includes in database functionality. 



Claims 14 and 15: 

With regard to the limitation of: 

• search tool 132 being configured to fiicilitate identification of an offer or set of offers 160 in 
accordance with specified search criteria. 

• said search tool 132 configured to facilitate identification of an offer or set of offers 160 in 
accordance with multiple search criteria.. 

McElfresh discloses a user requests a page from a server. The server performs calculation regarding an 
event of an abject will occur. The objects are arranged according to the calculation and returned to the user 
on requested page. See at least column 2, hnes 42-55. Further more, McElfresh discloses a RAD Server 
that performs gathering of information regarding a particular ad (or a set of ads) and display those ad on a 
webpage to the user accordance to calculation of click-through percentage. See at least column 6, lines 43- 
48. 

The multiple search criteria above inherently include different level of search, because when a 
user search for a particular item for instance a shoe, a page will display variety of shoes (men, women, kids 
and so on). 
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Claim 16: 

With regard to the limitation of: 
• retrieval engine J 30 including a retrieval tool 134. McElfresh discloses a RAD Server that delivers the 
optimal ads. See at least fig 3A, item 1 12. 



Claim 17: 

With regard to the limitation of: 

• retrieval tool 134 being configured to facilitate recovery of an offer 160. McElfresh discloses a relational 
AD (RAD) Server that collects list of ads from placement database, calculate click through percentage for 
each ad and ranks ads accordingly to certain criteria. See at least fig 3B. 



Claim 18: 

With regard to the limitation of: 

• retrieval tool 134 being configured to facilitate retrieval of an offer 160 in accordance a search request 
configured by a user. McElfresh discloses that the RAD Server requests ads based upon information from 
a particular user fi-om the ad /content placement database. See at least column 7, lines 9-14. 



Claims 19 and 20: 

With regard to the limitations of: 

• retrieval tool 134 being configured to facilitate retrieval of an offer 160, said offer including parameters 
defined by a user 
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• retrieval tool 134 being configured to facilitate retrieval of an offer 160, said offer including only 

parameters defined by a user, 
McEIfresh discloses when a user clicks on a particular ad, a click through tracker tracks and record the click 
through into log file. See at least column 7, lines 33-35. 

The click-through above inherently includes when a user selects an ad it will direct the user to the specified 
page based on the parameters of the ad that he/she input. 



Claim 23: 

With regard to the limitation of: 

• retrieval engine 130 being configured to facilitate modification of an offer in accordance with a 
predetermined set of rules, McElfresh discloses bins of information are used to calculate a click-through 
percentage for each of the various ads includes parameters of user's information, categorizing bins of data 
and prior performance information of a particular user. See at least column 3, lines 47-53. 

Claim 34: 

With regard to the limitation of: 

• offer details 164 include key word(s) 179. McElfresh discloses that user will provide personal information 
(keywords) during the process of interacting with website. See at least column 6, lines 20-24. 
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Claim Rejections - 35 USC § 103 

12. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all obviousness rejections set 
forth in this Office action: 

A patent may not be obtained though the invention is not identically disclosed or described as set forth in 
section 102 of this title, if the differences between the subject matter sought to be patented and the prior art 
are such that the subject matter as a whole would have been obvious at the time the invention was made to 
a person having ordinary skill in the art to which said subject matter pertains. Patentability shall not be 
negatived by the manner in which the invention was made. 

13. Claims 4, 5, 6-8, 24-36 are rejected under 35 U.S.C. 103(a) as being unpatentable over McElfresh et al, US 
Pat. No. 6,907,566 Bl in view of Sullivan et al , US. Pub. No. 2001/0018665 Al. 

CIaim4: 

With regard to the limitation: 
• security mechanism 122 being configured to limit access to a specific merchant or group of merchants 198 
whereby the security mechanism 122 enables the maintenance engine 120 to safeguard the confidentiality 
of data 160 within the repository, preventing data 160 from being disclosed in an unauthorized or 
undesirable manner. McElfresh does not specifically disclose the above limitation, SuUvian, however 
discloses in paragraph 0106 that manufacturer and retailer have limited access to the system in order to 
achieve a higher level of security. It would have been obvious to one of ordinary skills in the art at the time 
of the invention to combine McElfresh's authentication method of accessing critical information with 
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Sullivan's technique of limiting access of advertisement information to prevent malicious attack of the 
system. 



Claims 6, 7 and 8: 

McElfresh does not specifically disclose the limitations of; 

• reviewing entity J 90 including one or more legal administrator J 92. Sullivan however discloses an account 
administrator has privilege to accept promotion. It would have been obvious that legal administrator 
evaluates proposed promotional and review promotion information for acceptable content and by doing so 
he / she acts as legal administrator. 

• reviewing entity 190 including one or more marketing administrator 194. Sullivan however discloses an 
account administrator has privilege to adding the proposed promotion information into master promotion 
tables of the database. See at least paragraph 0048. Further more, Sullivan discloses an account 
administrator prepares retailer specific promotion information and enter the promotion information into 
database. It would have been obvious that marketing administrator manages processes by which products, 
services and value are exchanged in order to fulfill individual's or group's needs and wants as marketing 
administrator. See at least paragraph 0070. 

• reviewing entity 190 including one or more designated merchant 196. Sullivan however discloses that an 
. account administrator accessing database firom headquarters terminal and manage business objective 

promotion, timing promotion, financial and marketing promotion. See at least paragraph 0072. However, it 
would have been obvious to one of ordinary skill in the art at the time of the invention to combine 
McElfi-esh's technique of creating and storing advertisements information in a database and retrieving 
advertisements information based on users requests with Sullivan's method of administrating promotions 
because reviewing entity insures the effectiveness of how well managing, marketing and planning of offers 
are acceptable by consumers as well as generation of revenue must be handled in a sufficient manner that 
will expand business in future. 
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Claim 24: 

McElfresh does not specifically disclose the limitations of: 
• ojfer details 164 include an offer identifier 165, a description of qualifying offerees 168 and an offer 
promotion identifier 166, an offer type 167 , and a definition of offer terms 169, Sullivan however discloses 
a system that will capture and stores the nature and terms of the promotions involving and agreed upon by a 
retailer and a manufacturer. It would have been obvious that the offer has descriptions and rules set in order 
for the retailer and the manufacturer to agree on. Sullivan also, discloses a selected promotion and process 
movement application identifies the retailer and the retailer item movement data (weekly, monthly). It 
would have been obvious that selection of promotion is used to evaluate and analyze promotion type. 
Further more, Sullivan discloses that the system also includes an identification of the promoted products. 
See at least paragraph 0019. However, it would have been obvious to one of ordinary skill in the art at the 
time of the invention to combine McElfresh's technique of creating and storing advertisements information 
in a database and being able to retrieve the ads information based on users requests with Sullivan's method 
of identifying offers, identifying promotion offers description of qualifying offerees and so forth because as 
shown by Sullivan above identifications of offer and promotions and qualifications of services provider are 
all important entities of administrating promotions to effectively track promoted products and measure the 
success of how well they marketing and promoting products/ ads. 



Claims 25, 29, 30, and 36: 

McElfresh does not specifically disclose the limitations of: 

• offer details 164 include a merchant name 170, 27, The system of claim 1 wherein said offer details 164 
include merchant demographics 1 72, 

• offer details 164 include a merchant type identifier 1 74. 

• offer details 164 include a geographic location identifier 1 75. 

• offer details 164 include customer service telephone number 181 
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• Sullivan however discloses "master retailer or manufacturer tables, contain information such as a 
manufacturer identification number, identification of any sub-entity of the manufacturer, the manufacturer's 
contact information (e.g., name, address, facsimile and telephone numbers, contact person)" See at least 
paragraph 0060. However, it would have been obvious to one of ordinary skill in the art at the time of the 
invention to combine McElfresh's technique of creating and storing advertisements information in a 
database and being able to retrieve the ads infomiiation based on users requests with Sullivan's terminology 
of offer details, because as shown by Sullivan above keeping track of retailers / clients helps manufacturers 
/services providers to better understand consumers needs. 



Claims 26 and 28: 

McElfresh does not specifically disclose the limitations of: 

• ojfer details 164 include a trademark identifying the target merchant or the target goods 1 71. 

• offer details 1 64 include an offer category identifier 1 73. 

Sullivan however discloses, "if the UPC codes for a manufacturer have been grouped into families of products 
that are promoted together (e.g., all flavors of a particular brand of yogurt, regular and diet versions of a soda, 
etc.), this simplifies the process of selecting promotional UPC codes." See at least paragraph 0078. However, 
it would have been obvious to one of ordinary skill in the art at the time of the invention to combine 
McElfiresh's technique of creating, storing and retrieving advertisements information based on users requests 
with Sullivan's terminology of offer details, because by administrating promotions, service providers know and 
learn which and what products are best to promote and keeping track of promoted products helps manufacturers 
/services to improve their services, manage and expand their marketing plans to better understand and target 
consumers in future. 
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Claims 31^2 and 33: 

McElfresh does not specifically disclose the limitations of: 

• offer details J 64 include a target product or service identifier 1 76. 

• offer details 164 include a description of a term of the offer 1 77. 

• offer details 164 include a definition of the term for displaying the offer 1 78. 

Sullivan however discloses monitoring and reporting features enable the manufacturer and retailer to track or 
monitor the terms of the promotion, the status of the promotion, and the results of the promotion including the 
number of promoted products sold during the promotion (i.e., as it is being executed). Further more, Sullivan 
discloses "the internet server 34 displays promotion information in a variety of formats (e.g., graphical, 
statistical, charts, tables, etc.). See at least paragraph 0108. It would have been obvious to one of ordinary skill 
in the art at the time of the invention to combine McElfresh's technique of creatmg, storing and retrieving 
advertisements information based on users requests with Sullivan's terminology of offer details, because as 
shown by Sullivan above keeping track of promoted products helps manufacturers /services to improve their 
services and meet consumers needs in a conpetent manner. 

Claim 35: 

McElfresh does not specifically disclose the limitation of: 

• offer details 164 include SKU/UPC information 180. Sullivan however discloses "the retailer also 
communicates the necessary promotion information, including the special prices or handlmg (discount) of 
UPC codes of the products involved in the promotion, to its POS systems in each retailer store." See at 
least paragraph 0014. However, it would have been obvious to one of ordinary skill in the art at the time of 
the invention to combine McElfresh's technique of creating and storing advertisements information in a 
database and being able to retrieve the ads information based on users requests with SulHvan's terminology 
of offer details, because as shown by Sullivan above keeping track of promoted products helps 
manufacturers /services to improve their services and meet consumers needs in a con:q)etent manner. 
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Conclusion 

Any inquiry concerning this communication or earlier communications from the examiner should be directed to 
Affaf Ahmed whose telephone number is 571-270-1835. The examiner can normally be reached on Monday- Friday 
7:30 AM- 5:00 PM EST, ALT Fridays Off. 

If attenfq)ts to reach the examiner by telephone are unsuccessful, the examiner's supervisor, James Reagan can be 
reached on 571-272-6710. The fax phone number for the organization where this application or proceeding is 
assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the Patent Application Information 
Retrieval (PAIR) system. Status information for published applications may be obtained from either Private PAIR 
or Public PAIR. Status information for unpublished applications is available through Private PAIR only. For more 
information about the PAIR system, see http://pair-direct.uspto.gov. Should you have questions on access to the 
Private PAIR system, contact the Electronic Business Center (EBC) at 866-217-9197 (toll-free). If you would like 
assistance from a USPTO Customer Service Representative or access to the automated information system, call 800- 
786-9199 (IN USA OR CANADA) or 571-272-1000. 
Name Affaf Ahmed 

Title : Patent Examiner 
Date : 5/06/2007 
Signature: 




